
1 HLIB Research l www.hlebroking.com 

 

 

11 February 2019 

Company Update 

HLIB Research 
PP 9484/12/2012 (031413) 
 

Media Prima   

Khairul Azizi Kairudin 
khairulazizi@hlib.hongleong.com.my 
(603) 2083 1718 
 

HOLD (Maintain) 

Target Price: RM0.42 

Previously: RM0.42 

Current Price:  RM0.41 

 
Capital upside   1.2%  
Div idend y ield 0.0%  

Expected total return  1.2%  

 

Sector coverage: Media  

Company description: Media Prima primarily  

prov ides media broadcasting, newspaper 

publication, outdoor advertising, and content 

production. 

 
Share price  

 

Historical return (% ) 1M 3M 12M 
Absolute  10.7 3.7 -30.3 
Relative 10.5 5.1 -24.7 

 
Stock information  
Bloomberg ticker MPR MK 
Bursa code 4502 
Issued shares (m) 1,109 
Market capitalisation (RM m) 460 
3-mth average volume (‘000) 1,332 
SC Shariah compliant  No 

 
Major shareholders   

Morgan Stanley  12.7%  
EPF 11.9%  
Amanah Raya   11.1%  

 

Earnings summary  
FYE (Dec) FY17 FY18f FY19f 
PATMI - core (RM m) -153.2 -84.9 -31.8 
EPS - core (sen) -13.8 -7.7          -2.9 
P/E (x) NM NM NM 
 

Acceleration in digital contribution  

We walked away feeling neutral after a meeting with MPR’s management. The 

Group believes its competitive advantage through wider audience catchment 

will pave the way to return to the black. The group is aiming to leverage on its  

Odyssey strategy to achieve higher contribution from digital segment to 

mitigate the declining revenue from traditional media platforms. Losses are 

expected to be narrowed through various initiatives and dividend payment 

seems unlikely at least in the next 1-3 years. Maintain our earnings forecast and 

HOLD call with TP of RM0.42, pegged to P/B of 0.6x. 

 

We recently met up with Media Prima and walked away feeling neutral on the group’s 

near term outlook. Below are the key takeaways.  

 

Main concern. We are of the view that the main reason for MPR’s dwindling share 

price was stemming from its fruitless efforts in diversification and heavily dependent 

on traditional media revenue. This has led MPR to (i) incur high investment in 

acquisitions and partnerships; (ii) embarked various cost rationalisation exercise; and 

(iii) longer gestation period for the digital strategy. 

 

Wide audience is the key. Through Odyssey Strategy, MPR is aiming to expand its 

non-advertisement revenue from 20% to 40% and digital revenue from 5% to 20% by 

2020. To achieve this, MPR is exploiting on its media platforms including TV, radio, 

print and outdoor to pave for a wider target audience, while Rev Asia will cater for the 

modern media.  

 

Progress to digitalisation. Under Odyssey Strategy, MPR is aiming for digital to 

contribute 20% of total revenue. To achieve this, MPR believes its traditional media 

platforms offer an opportunity that can lift its digital target, i.e. (i) FTA segment’s 

Tonton can reach wider audience through YouTube platforms, (ii) traditional 

newspaper is able to offer online reading through websites and phone apps and (iii) 

radio to offer new stream of podcast. Through digitalisation, NSTP managed to grow 

its unique visitors to 19m and through Ripple, MPR was able to catch accurate 

segmentation which enabled customised solutions for advertisers to reach a variety of 

target audiences. 

 

Creating more content. Having realized the importance of creative content, MPR’s 

in-house content production has worked with OTT players, namely Netflix and 

Dailymotion, to broadcast MPR’s contents. In addition, its brainchild – Ejen Ali is now 

broadcasted to over 45 countries and is very popular in our neighboring countries. 

 

More cost cutting seen. We are of the view that MPR’s current cost structure is too 

dense for a company that is on track towards digitalisation. MPR’s overhead cost 

currently comprise almost 36% of total cost as compared to the Astro’s 18%, and we 

believe MPR is targeting to hit personnel cost below 30% of total expenses. Should 

this materialise, we believe MPR is able to channel the saving from cost 

rationalisation to create more creative contents and digitalisation efforts.  

 

OOH segment. As part of its digitalisation efforts, MPR recently launched Big+ (OOH 

segment’s Big Tree) which focused on using technologies (geotagging and image 

recognition) on its billboards. The technology will enable consumers to swiftly respond 

to the advertisement using their smartphones. No capex was disclosed for this 

initiative, however we expect a muted contribution from this segment due to the start-

up cost. 

 

Earnings guidance. While management previously guided for reduced losses in the 

coming quarters, this tone has changed due to (i) delay in staff layoffs; (ii) slower-
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than-expected adex growth despite strong consumer sentiment. In light of this, we 

anticipate the losses to persist for the rest of FY19 and FY20 respectively.  

 

Unlikely to divvy. We believe MPR is unlikely to disburse dividend in the next 1-3 

years. Its cash stood at RM257m as of 3Q18, declining from RM374m  a year ago. All 

in, we do not expect dividend yield to be the main attraction for this stock . 

 

No change to forecast. Despite acceleration from digital revenue at the top line, we 

do not feel that there will be any significant changes in earnings contribution across all 

its various media platforms. As such, we are leaving our earnings estimates 

unchanged at this juncture. 

 

Maintain HOLD, with unchanged TP of RM0.42. Despite optimism in its digital 

initiatives, we view that the slow pace of digital contribution will drag MPR’s return to 

black as its traditional media contribution is deteriorating rapidly. We will only start 

seeing rewards from the initiatives in 2H19. Our TP of RM0.42 is based on P/B of 0.6x 

(-2SD below 5-year mean). 
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Financial Forecast - Media Prima

All items in (RM m) unless otherwise stated

Balance Sheet Income Statement

FYE Dec FY16 FY17 FY18e FY19f FY20f FYE Dec FY16 FY17 FY18e FY19f FY20f

Cash 374.9               206.0               395.8               383.0               392.5               Revenue 1,299.0            1,195.7            1,196.8            1,209.1            1,222.5            

Receivables 318.9               297.6               262.3               231.9               234.4               EBITDA 149.2               (4.4)                 5.1                  43.6                 64.5                 

Inventories 55.2                 46.2                 32.8                 33.1                 33.5                 EBIT 41.0                 (291.2)              (69.6)                (21.3)                (1.7)                 

PPE 623.0               498.6               382.2               431.6               477.1               Finance cost (13.3)                (14.7)                (18.8)                (18.8)                (18.8)                

Others 779.8               533.9               496.6               462.3               430.6               Profit before tax (65.9)                (605.5)              (83.3)                (30.3)                (11.0)                

Assets 2,151.8            1,582.3            1,569.7            1,541.9            1,568.2            Tax (3.9)                 (64.1)                (1.7)                 (1.5)                 (0.7)                 

Net profit (69.8)                (669.7)              (84.9)                (31.8)                (11.6)                

Payables -                  1.5                  1.5                  1.5                  1.5                  Minority  interest (10.6)                (19.1)                -                  -                  -                  

Debt 300.1               314.2               314.2               314.2               314.2               Reported PATAMI (59.2)                (650.6)              42.8                 (31.8)                (11.6)                

Others 365.5               494.4               439.0               443.1               481.0               Exceptionals 97.9                 497.4               (127.7)              -                  -                  

Liabilities 665.6               810.1               754.7               758.7               796.7               Core PATAMI 38.7                 (153.2)              (84.9)                (31.8)                (11.6)                

Shareholder's equity 1,044.3            764.9               807.7               775.9               764.3               Consensus (52.9)                (7.4)                 13.4                 

Minority  interest 24.6                 5.5                  5.5                  5.5                  5.5                  HLIB/Consensus 161% 429% -87%

Equity 1,486.2            772.2               815.0               783.2               771.6               

Cash Flow Statement Valuation & Ratios

FYE Dec FY16 FY17 FY18e FY19f FY20f FYE Dec FY16 FY17 FY18e FY19f FY20f

Profit before taxation (65.9)                (605.5)              (83.3)                (30.3)                (11.0)                Core EPS (sen) 3.5                  (13.8)                (7.7)                 (2.9)                 (1.0)                 

D&A 108.2               286.8               74.7                 64.9                 66.2                 P/E (x) 11.5                 NM NM (14.0)                (38.2)                

Working capital 23.3                 184.3               (6.6)                 34.1                 35.0                 EV/EBITDA (x) 2.5                  (125.0)              70.9                 8.6                  5.7                  

Taxation (3.9)                 (64.1)                (1.7)                 (1.5)                 (0.7)                 DPS (sen) 8.0                  -                  -                  -                  -                  

Others 56.6                 242.8               13.7                 9.0                  9.3                  Div idend y ield 20.0                 -                  -                  -                  -                  

CFO 118.3               44.3                 (3.2)                 76.2                 98.8                 BVPS (RM) 0.9                  0.7                  0.7                  0.7                  0.7                  

P/B (x) 0.4                  0.6                  0.5                  0.6                  0.6                  

Capex (78.1)                (93.6)                (80.0)                (80.0)                (80.0)                

Others 6.6                  (81.4)                283.1               1.1                  0.8                  EBITDA margin 11.5                 (0.4)                 0.4                  3.6                  5.3                  

CFI (71.4)                (175.0)              203.1               (78.9)                (79.2)                EBIT margin 3.2                  (24.4)                (5.8)                 (1.8)                 (0.1)                 

PBT margin (5.1)                 (50.6)                (7.0)                 (2.5)                 (0.9)                 

Div idends (53.3)                -                  -                  -                  -                  Net margin 3.0                  (12.8)                (7.1)                 (2.6)                 (1.0)                 

Others (38.3)                (43.0)                (18.8)                (18.8)                (18.8)                

CFF (91.6)                (43.0)                (18.8)                (18.8)                (18.8)                ROE (% ) 3.7                  (20.0)                (10.5)                (4.1)                 (1.5)                 

Net cash flow (44.7)                (173.8)              181.1               (21.5)                0.8                  ROA (% ) 1.8                  (9.7)                 (5.4)                 (2.1)                 (0.7)                 

Others 3.9                  -                  -                  -                  -                  Net gearing CASH 12.0                 CASH CASH CASH

Beginning cash 415.7               371.0               206.0               395.8               383.0               

Ending cash 371.0               206.0               395.8               383.0               392.5               Assumptions

FYE Dec FY16 FY17 FY18e FY19f FY20f

Revenue 1,299.0            1,195.7            1,196.8            1,209.1            1,222.5            

Print 410.1               317.1               291.8               285.1               269.3               

 Radio  68.1                 66.4                 53.1                 47.8                 43.0                 

 Outdoor  157.5               166.6               163.3               156.7               150.5               

 TV  569.1               485.8               432.6               410.9               390.4               

Home Shopping 61.4                 129.5               200.7               240.9               289.1               

 Content creation  20.5                 18.1                 12.7                 16.5                 19.0                 

 Digital Media  12.3                 12.2                 42.6                 51.1                 61.3                 
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Disclaimer 
 
The information contained in this report is based on data obtained from sources believed to be reliable. However, the data and/or sources have not been independently  
verified and as such, no representation, express or implied, are made as to the accuracy, adequacy, completeness or reliability  of the info or opinions in the report.  

Accordingly , neither Hong Leong Investment Bank Berhad nor any of its related companies and associates nor person connected to it accept any liability  whatsoever for any 
direct, indirect or consequential losses (including loss of profits) or damages that may arise from the use or reliance on the info or opinions in this publication. 

Any information, opinions or recommendations contained herein are subject to change at any time without prior notice. Hong Leong Investment Bank Berhad has no 
obligation to update its opinion or the information in this report.  

Investors are advised to make their own independent evaluation of the info contained in this report and seek independent financial, legal or other advice regarding the 
appropriateness of investing in any securities or the investment strategies discussed or recommended in this report. Nothing in this report constitutes investment, legal, 
accounting or tax advice or a representation that any investment or strategy is suitable or appropriate to your indiv idual circumstances or otherwise represent a personal 
recommendation to you.  

Under no circumstances should this report be considered as an offer to sell or a solicitation of any offer to buy any securities referred to herein.   

Hong Leong Investment Bank Berhad and its related companies, their associates, directors, connected parties and/or employees may, from time to time, own, have positions 
or be materially  interested in any securities mentioned herein or any securities related thereto, and may further act as market maker or have assumed underwriting 
commitment or deal with such securities and prov ide advisory, investment or other serv ices for or do business with any companies or entities mentioned in this report. In 
rev iewing the report, investors should be aware that any or all of the foregoing among other things, may give rise to real or potential conflict of interests. 

This research report is being supplied to you on a strictly  confidential basis solely  for your information and is made strictly  on the basis that it will remain confidential. All 
materials presented in this report, unless specifically  indicated otherwise, is under copyright to Hong Leong Investment Bank Berhad. This research report and its contents 
may not be reproduced, stored in a retrieval system, redistributed, transmitted or passed on, directly  or indirectly , to any person or published in whole or in part, or altered in 
any way, for any purpose. 

This report may prov ide the addresses of, or contain hyperlinks to, websites. Hong Leong Investment Bank Berhad takes no responsibility  for the content contained therein. 
Such addresses or hyperlinks (including addresses or hyperlinks to Hong Leong Investment Bank Berhad own website material) are prov ided solely  for your convenience. 
The information and the content of the linked site do not in any way form part of this report. Accessing such website or following such link through the report or Hong Leong 
Investment Bank Berhad website shall be at your own risk. 
 
1. As of 11 February 2019, Hong Leong Investment Bank Berhad has proprietary interest in the following securities covered in this report:  
(a) -.  
 
2. As of 11 February 2019, the analyst(s) whose name(s) appears on the front page, who prepared this report, has interest in the following securities covered in this report: 
(a) -. 
 

Published & printed by:  
Hong Leong Investment Bank Berhad (10209-W) 
Level 28, Menara Hong Leong, 
No. 6, Jalan Damanlela,  
Bukit Damansara,  
50490 Kuala Lumpur 
Tel: (603) 2083 1800  
Fax: (603) 2083 1766 

 

Stock rating definitions  

BUY Expected absolute return of +10%  or more over the next 12 months.  

HOLD Expected absolute return of -10%  to +15%  over the next 12 months.  

SELL Expected absolute return of -10%  or less over the next 12 months.  

UNDER REVIEW Rating on the stock is temporarily  under rev iew which may or may not result to a change from the prev ious rating.  

NOT RATED  Stock is not or no longer within regular coverage.  

  

Sector rating definitions  

OVERWEIGHT  Sector expected to outperform the market over the next 12 months.   

NEUTRAL Sector expected to perform in-line with the market over the next 12 months.   

UNDERWEIGHT Sector expected to underperform the market over the next 12 months.   

 

 

 

 

 


